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Social Ads Training: SMA Campaign Optimization

2 days (14 hours)

Overview

Our SMA (Social Media Advertising) training is designed for social media specialists looking to
optimize the performance of their advertising campaigns.

Whether due to the European General Data Protection Regulation (GDPR), fiercer competition,
or more demanding consumers, numerous external factors can hinder the success of your
social media campaigns.

Today, marketers must understand and know how to use the algorithms of various platforms to
optimize their digital performance. Algorithms are the key to achieving your goals.

Our social media advertising training course will teach you how the algorithms used by the most
popular advertising platforms work. You'll also discover ideas for underutilized acquisition
channels.

Through better analysis and tracking of your data, you’ll learn how to use advertising algorithms
to your advantage. You'll also learn how to improve your conversion rate through copywriting
and UX.

Like all our training courses, this one will introduce you to the latest stable version of the
technology and its new features.

Objectives

¢ Understand how advertising algorithms work on social media


https://www.ambient-it.net/formation/sma-performance/
mailto:formation@ambient-it.net
https://www.definitions-marketing.com/definition/copywriting/
https://www.farouknasri.com/blog/experience-utilisateur-ux-definition/

e Discover copywriting and apply it to your ads
e Learn best practices for CRO for your ads and landing page
e Learn best practices for tracking your campaigns

Target Audience

e Business owners

e Acquisition Manager

o Marketing and Communications Manager

« Traffic Manager

o Web Marketing Project Manager

« Director of Marketing and Digital Communications
e E-commerce Manager

e Web Communications Specialist

e SMA Manager

Requirements

Experience managing social media advertising campaigns.

Our Social Ads Performance Training Program

The Algorithm at the Heart of Your Digital Performance

e Why is it important to understand and leverage the power of algorithms?
e Optimizing the Quality and Quantity of Your Data
e The YouTube Algorithm
e How Does the YouTube Algorithm Work?
o How do bidding strategies and objectives affect the YouTube algorithm?
e Which objective should you actually choose?
e The Algorithm at Meta
o How does Meta’s algorithm work?
e How do bidding strategies and objectives impact Meta’s algorithm?
e Which objective should you actually choose?
e Which platform should you choose (Messenger, Facebook, Instagram, or WhatsApp)?
e Snapchat’s Algorithm
o How does Snapchat’s algorithm work?
e How do bidding strategies and objectives affect Snapchat’s algorithm?
e Which objective should you actually choose?
o Twitter’s algorithm
o How does Twitter’s algorithm work?
o How do bidding strategies and objectives impact Twitter’s algorithm?
e Which objective should you actually choose?
e The TikTok algorithm
e How does the TikTok algorithm work?
e How do bidding strategies and objectives affect the TikTok algorithm?
e Which objective should you actually choose?

How to feed the algorithms?



e Properly Setting Up the Various Pixels

e The benefits of a TMS like Tag Manager

e Setting up the right conversions for the right objectives
e An overview of server-side tracking

Limitations imposed by the GDPR and the ATT

¢ Legislation regarding cookies and trackers

e The Privacy Shield and Its Implications

e The iOS 14 update

e The impact of the ATT on tracking, particularly on Meta Ads
e Solutions

Boosting Your Conversion Rate

e Improving Your Offer

e The Impact of the Conversion Rate on the Algorithm
e Introduction to Copywriting

o UX Best Practices

e Improving Your Landing Page

e Improving Your Forms

e Creating Optimized Ad Creatives

Additional Module (+1 day): Analysis and Opportunities

Promising but Underutilized Acquisition Channels

o Advertising on TikTok
e TikTok Statistics and Trends
e For which audiences?
e What are the goals?
¢ Advertising on Pinterest
e Pinterest Statistics and Trends
e Who is the target audience?
e What are the goals?
¢ Advertising on Reddit
o Reddit Stats and Trends
e For which audiences?
e What are the goals?
o Advertising on Quora
e Quora Stats and Trends
e For which audiences?
e What are the goals?

Best practices for analyzing data in Google Analytics 4



e Best Practices for Data Analysis

e Using UTMs Effectively

e Understanding the various metrics (sessions, page views, users, etc.)
e Analyzing A/B tests methodically

Target Companies

This training is intended for both individuals and companies—large and small—that wish to train
their teams in new, advanced IT technologies or to acquire specific industry knowledge or
modern methods.

Placement Assessment at the Start of Training

The pre-training assessment complies with Qualiopi quality standards. Upon final registration,
the learner receives a self-assessment questionnaire that allows us to evaluate their estimated
proficiency in various types of technologies, as well as their expectations and personal goals for
the upcoming training, within the limits imposed by the selected format. This questionnaire also
allows us to anticipate certain connection or internal security issues within the company (intra-
company or virtual classroom) that could pose challenges for monitoring and ensuring the
smooth running of the training session.

Teaching Methods

Hands-On Training: 60% Practical, 40% Theoretical. Training materials distributed in digital
format to all participants.

Organization

The course alternates between theoretical input from the instructor—supported by examples
and reflection sessions—and group work.

Assessment

At the end of the session, a multiple-choice quiz is administered to verify that participants have
successfully acquired the skills.

Certification

A certificate will be issued to each trainee who has completed the entire training program.
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